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Background

How do songs become international hits? Past research suggests that one answer is simply being
based in America and singing in English.

But, how can we quantify such influences — how do we even estimate cross cultural popularity?
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 We use network analyses to model cooccurrence of songs on country charts around the world,

where centrality can represent cross-cultural popularity

 We then compare these against socioeconomic explanations (e.g., GDP, migration) and music
features (e.g., rhythmic & intensity arousal)
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Discussion

Estimated cross-cultural popularity using network centrality

Disproportional cross-cultural influence of songs from English-speaking cultures
(e.g., USA, UK) across most cultures

* Appears linked to immigration:
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« Cultural attitude of freedom/diversification of consumption and creativity?
* Incidental correlation?

Regional influence appears more limited but present

« E.g., C9 comprises German artists, and is most consumed in Austria,
Germany, and Switzerland.

« C11 comprises songs mostly on Latin American charts, but artists tend to be
from Puerto Rico or Colombia

Reflection of cultural hegemony — can the pervasiveness of English-language
(US) culture overwrite traditionalism given that music reflects local culture

Conceptual differentiation of intensity (energy) vs rhythmic (danceability)
arousal in predicting song popularity?
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